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tats destroyed, fishing ruined, and 
the atmosphere polluted. Vogt re- 
serves his strongest words for the 
automobile and the bulldozer, add- 
ing that the worst is yet to come. He 
singles out the automobile as a chief 
cause of atmospheric pollution and 
the bulldozer as a chief destroyer 
of the countryside. He condenins na- 
tional policy for upsetting nature’s 
balance and encouraging the popu- 
lation explosion through such’ prac- 
tices as public housing, tax deduct- 
ibility for children, draft exemption 
for fathers, and so on. 

Did the conference come to grips 
with the phenomena of uncertainty 
and change? I have the impression 
from reading the Darling-Milton 
book that most of the conferees are 
Malthusians, supporters of the dis- 
mal side of the Dismal Science. They 
did not give sufficient weight to the 
self-correcting processes of a free so- 
ciety and particularly of supply and 
demand in the marketplace. This 
last mechanism, price, is itself a 
built-in rationing device for both op- 
timization and conservation of re- 
sources. 


Deterministic view 


Peter Drucker in America’s Next 
Twenty Years takes a determinis- 
tic approach to anticipating events. 
Drucker contends that certain as- 
pects of the future are anything but 
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